B2
COUNTERPOINT

SOLUTION PROFILE
SPORTING GOODS

Fast, casy to usc, and casy to learn—even
for part-time help. Includes touchscreen,
order processing, layaways, and 2-second
credit card authorizations.

Your inventory picture is “up-to-the-
minute.” You'll know what’s in-stock,
on-order, and in-transit. Define apparel
grids, multiple barcodes, substitute items,
multiple price levels, and more.

Calculate restocking orders and track
receivings from your vendors.

Know who your customers are and what
they’re buying. Keep detailed sales history
—great for analyzing past sales or printing
mailing labels for special promotions.
Track schools, team colors, etc. with user-
defined profile fields. Increase loyalty with
charge sales, gift certificates, store credits,
and more.

Create tickets and accept deposits for
customers’ orders and track them from
point-of-sale to receiving.

Retain, view, and report complete detail of
every sale you make, or look at summaries
and cross-analyses.

Upload inventory, customers, and prices to
your CPOnline store and download orders
into CounterPoint.

Print item labels and barcodes on demand
or automatically as part of purchasing or
receiving,
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has evolved. It has allowed us to put in place systems for special order
handling so we can deliver what we promise to our customers in a
timely fashion. This has reduced the lines at our counters dramatically
and improved the shopping experience for our customers.”

After more than 10 years on CounterPoint, Fadel couldn’t be happier.
With an ever-evolving software package coupled with the support of
J&M Systems, his CounterPoint Business Partner, Fadel knows
CounterPoint is the perfect fit for his stores, as well as the bike
industry in general.

“Our employees enjoy having all the data they need at their fingertips
to perform their job and deliver superior customer service,” Fadel says.
“We highly recommend CounterPoint to other bicycle retailers. We
believe it is the most robust solution offered for point-of-sale, pur-
chasing, and inventory management.”
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